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The key to your 
community: 
Emotional Intelligence

▸ Students are feeling disconnected

▸ Parents and faculty are worried

▸ Prospective families feel uneasy or unsure

▸ Alumni may feel disconnected
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“What do you 
feel has been 
the biggest 
barrier to 
meeting your 
social media 
goals so far?”
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Connecting your community 
when you have limited 
time and resources
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Step 1: 
Think about who you want to 
reach, and where they are

STUDENTS
Instagram

TikTok

PARENTS
Facebook + 

Groups
Instagram

Twitter

FACULTY
Facebook 

Group

ALUMNI
Facebook 

Group
Instagram
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Step 2: 
You don't have to post as much as 
you think

TIMING
1-2 times per day on Facebook
1-2 times per day on Instagram

5+ times per day on Twitter 
Defer to “Stories” for more
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Step 3: 
When in doubt, turn to 
resources you already have
▸ Pull “snippets” from content you already have to use across 
different channels. 

▸ Crowdsource by reaching out to members of your community 
to send in photos through a specific email address, or set up a 
branded hashtag.

▸ Remember it doesn’t have to look professional. While you 
definitely want to save your higher-quality photos for platforms 
like Instagram, we naturally resonate and are forgiving with 
candid content. The more human, the better. 

▸ Throwbacks are OK (and great)!
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CHANNEL MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY SUNDAY

Instagram User-
generated 
content

Tip 
Tuesday

Instagram 
Live: Q&A 

School 
spirit photo 
/ video

Or 

Throwback

Faculty or 
student 
profile

Virtual 
event 
promotion 
for next 
week

User-genera
ted content

Facebook Live: Weekly 
announce-
ments

Club/Extra
-curricular 
highlight

Post helpful 
blog

Throwback Virtual 
event 
promotion 
for next 
week

Faculty or 
student 
profile

Re-share 
content 
from other 
local 
leaders

Step 4: 
Set aside time for your calendar
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Step 5: 
Take advantage of free tools

▸ Later.com

https://docs.google.com/file/d/1kcatyccV_jGmVZRQmAY1ogC0fn6PhXH_/preview
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Step 5: 
Take advantage of free tools

▸ Canva.com
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Connecting your community 
through engaging content
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Two main categories of social 
media posts:

For Engagement:
▸ User-generated content

▸ Throwbacks

▸ Student/faculty highlights

▸ Campus photos

▸ National Days

For Information 
or promotional 
content:
▸ News

▸ Announcements

▸ Upcoming Events

▸ Admissions content 
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Step 1: 
Use the 70/20/10 Rule

70% of your content can 
(and should) be engaging, non-promotional posts.
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Step 2: 
Create a Sense of 
Community
▸ Always respond to comments (both good and bad!)
▸ Maintain a consistent posting cadence
▸ Create a Facebook Group
▸ Showcase your students and faculty
▸ Go Live
▸ Don’t just cancel events, make them virtual when 
possible
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Step 3: 
Use video when 
possible

▸ You don’t necessarily need a large (or any) 
budget
▸  Most social channels give top priority to 
video content 
▸  More than 50% of users prefer video content 
over all other forms of content
▸  Your community is spending more time 
online than ever before, and consuming more 
video than ever before
 

85% of social 
videos are 
watched 
without 

sound, so 
always enable 

captions!
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Step 3: 
Use video when possible

LIVE VIDEO

▸  Can go directly on Facebook, 
Instagram, LinkedIn, or Twitter

▸  Great for events, QA, morning 
announcements, etc.

▸  Often longer in length

PRE-RECORDED VIDEO

▸  A recording of an event, virtual 
tour, or story that’s then posted 
to your social channels

▸  Doesn’t need to be 
professional quality

▸  Often shorter in length

BOTH

▸  Essential for engaging and 
informing your community

▸  Great tools for email, social 
media, and your website

▸  Humanize your school or 
district
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Connecting your community 
when you don’t know what 
to post
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 Type of content Relevant next week? Relevant next year?

Event Promo for 
next week

Student/faculty 
highlight

Blog about 
parenting

How to make it evergreen

Live stream of 
morning 
announcements

Use photos/video from the 
event for throwbacks or for a 
promo for the next event

Collage together to look back 
on exemplary students and 
teachers from the past

Reshare when relevant; try to 
offer a new take on it

Save footage for b-roll; upload 
to YouTube as an archive
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Expanding your community 
when you don’t have a 
large budget
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Try boosting content that you 
already know works!

▸  Dip your toes in the 
advertising waters
▸  Great for brand 
awareness and top of 
the funnel content 
(blogs, “about” your 
school, etc.)
▸  Is limiting from a 
targeting standpoint
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Use the Facebook Pixel

▸  Collect real data about those who are 
interacting with your website
▸  Improve conversion rates 
▸  Reach more relevant audiences in 
your community
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Questions? 
Post in the Summer Camp Facebook Group 

& Bring to the Live Networking Sessions!

Thursday, 13 August
 9AM | 12PM | 9PM EDT (NYC TIME)

https://www.facebook.com/groups/finalsitesummercamp/

